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Alison Johnstone is one of those people
who sweeps you along with her unbridled
enthusiasm and ‘joie de vivre'. She
simply lives and breathes Line dance and
Nuline came about because she wanted
many more people in the world to start
enjoying Line dance. She says: “| have
been instructing Line dance for around
25 years and | became very concerned
about the future of Line dance after a
break from it, due to a severe accident
(Alison fractured her spine). | realised
that Line dance had problems atiracting
new blood due to preconceived and
misconceived ideas about what people
dance today.”

As we all know the media at large has
never helped the image of Line dance

and throughout the years, papers, TV,
etc. have contributed to do a great deal of
harm to the image of Line dance. Where
once it was seen as quite cool, today’s
media would have it a very different way!
Alison says: “I could either moan about it
or do something... this is how a registered
company was born, a professional logo
trademarked, a world wide professional
website launched and merchandise
designed. Nuline was born.” Alison loves
country music but like most dancers she
also appreciates all genres of music and
dance. The challenge was to get the
message to potential dancers and to build
a Global Brand much like Zumba has
achieved for the aerobics world. Like the
Zumba logo the NULINE DANCE orange
man could be recognized everywhere.
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